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European Environment Agency (EEA) works 
with Ricardo-AEA on energy efficiency report  
 

 Report examines the behavioural aspects of energy 
consumption – exploring what changes are necessary 
to help achieve European energy efficiency  targets 

 Reviewing recent studies on behaviour change and 
energy use, the report shows that up to 20 percent of 
energy we currently consume could be saved through 
changing behaviour if certain conditions are met 

 In parallel with the publication of the report, the EEA 
has launched a survey, seeking to better understand of 
public attitudes towards energy consumption 

 

In 2010, European households consumed almost 13 percent more energy than two 

decades ago and generated 25 percent of energy-related greenhouse gas 

emissions. This is a trend that must be reversed if the EU is to reach its goal of 

reducing primary energy consumption by 20 percent by 2020. In its report 

‘Achieving energy efficiency through behaviour change: what does it take?’ 

prepared jointly with Ricardo-AEA, the EEA investigates what it takes to achieve 

energy savings through changing consumer behaviour. 

 

“The successful implementation of energy efficiency policies, usually involving 

technological interventions such as Smart Meters, will also require changes in 

consumer behaviour and energy consumption practices,” said Ricardo-AEA project 

manager Jonathan Perks. 
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“However there is an important distinction addressed in our report between 

consumer behaviour, which mainly considers individuals, and consumption 

practices instilled across society,” he added.  “The report argues that consumption 

practices need to be addressed to realise long term energy savings. They also 

involve a wide range of stakeholders that need to be involved at the outset of the 

policy process.” 

 

Copies of the report can be downloaded from the Ricardo and EEA websites and 

the online survey launched by EEA linked to the report can be accessed at: 

http://www.eea.europa.eu/about-us/what/public-events/surveys/energy-

consumption-in-households.   

 

The EEA survey will be open until May 17 2013. 

 

Ends 
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NOTES TO EDITORS: 

 
Ricardo-AEA is a new operating division of Ricardo plc comprising the former business of 
AEA Europe. The company has an exceptional breadth of capability in energy, 
environmental, sustainability, air quality, and waste management consultancy. With a total 
of approximately 400 staff based in the UK, the company’s capabilities stand firmly on a 
rich and deep-rooted history and the experience gained from supporting governments and 
business-leaders around the world for over 40 years. 
 
 
Ricardo plc is a global, world-class, multi-industry consultancy for engineering, 
technology, project innovation and strategy. With almost a century of delivering value, we 
employ over 2300 professional engineers, consultants and staff. Our people are committed 
to providing outstanding value through quality engineering solutions focused on high 
efficiency, low emission, class-leading product innovation and robust strategic 
implementation. Our client list includes the world's major transportation original equipment 
manufacturers, supply chain organizations, energy companies, financial institutions & 
governments. Guided by our corporate values of respect, integrity, creativity & innovation 
and passion, we enable our customers to achieve sustainable growth and commercial 
success.  For more information, visit www.ricardo.com. 
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